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Super Markets

You may not shop for economics
lessons, but you can find them in
every supermarket. You can see the
store offering the. best service and
greatest variety of goods possible at
prices you and other customers are
willing to pay.

As a result, today’s supermarkets
provide everything from basic foods
to gourmet items from around the
world. Customers can shop in the
supermarket’s deli or make their own
lunch at a soup-and-salad bar.
Supermarkets also sell cosmetics,
toys, and even videos of recent
movies. They try to provide a bright
and cheerful atmosphere that makes
shopping pleasant for customers.

How to Ask a Customer

No wonder we call these stores super
markets! A market occurs whenever
and wherever people exchange with
one another. At grocery stores cus-
tomers exchange their money for
groceries, and the stores exchange
groceries and other products for
money. But this occurs only if stores
offer goods and services customers
want.

How do stores know what customers
want? They find out by keeping track
of what people buy.

By tracking voluntary exchanges,

_stores discover which products

customers like and which they don’t
like. Products that fail to satisfy
customers don’t sell and are replaced
by other products.

“Winners” are selected, and the
“losers” gradually lose shelf space.

A Supermarket Economy?
Think of a similar event on a much
bigger scale, and you begin to
understand a market economy. As in
a supermarket, different producers try
to satisfy different consumers with
different products. Here, too,
producers learn what consumers
prefer from the Voluntary exchanges
consumers make. No one tells
producers what or how to produce.

Producers succeed by exchanging
with consumers, so they continue to

~ offer “winning” products. But they

fail when consumers don’t trade with
them. These producers improve their
products or pass from the scene.

Questions for Understanding

1. Markets provide information and incentives to supermarket managers.

a. How do supermarkets get information about consumer preferences?

b. What incentive do supermarket managers have to pay attention to consumer preferences?

c. Do similar incentives exist throughout a market economy? Explain.

2. The article above states that “winners” are selected and “losers” gradually lose shelf space.
a. Who are the “winners” in this situation?

b. Who are the “losers”?

c. Who selects the “winners” and “losers”?

3. The article states, “Producers either improve their products or pass from the scene.” Do you agree with this
statement? Explain by using an example.
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ECONOMIC SKILLS LLAaB
SCARCITY-MAKING DECISIONS

When you walk through a grocery store, it’s hard to believe that scarcity is a problem. Store shelves are full, but
you, on the other hand, can’t afford all of everything you want. Read this paragraph and answer the questions to
explain how you might choose to use your scarce time and money.

It’s Saturday, and you’re looking forward to being with friends and having some fun. Then you get two phone
calls early in the morning that make you stop and think. First, a friend calls to invite you to an all-day
basketball tournament. With tickets, lunch, and dinner, you figure you’ll spend $50, which will put a dent in
the money you’re saving for college. Second, your neighbors call offering you the opportunity to help paint
their apartment. They will pay you $75 for the day of work. What will you do?

1. List your choices. . . :
& . B. C.

2. Describe the advantages and disadvantages of each choice.

Advantages

Disadvantages

Economists say that listing your choices and identifying their advantages and dleadvantages will help you
understand the opportunity costs of each option.

3. What will you decide? Explain your decision.

4. Inmany cases the opportunity costs and benefits of a decision vary from person to person depending on one’s
interests and wants. Would all your friends make the same decision? Why or why not?





